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Spring 2004
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__________________________________________________________________

Syllabus and Reading List

Aim:

Few areas of inquiry have expanded as rapidly as the study of the media over the last 40 years.  Dominated in the late 1950s by the positivist canons of American social science, the settled view of the media which then obtained has since been challenged by a series of successive theoretical influences.  Not all of these influences, however, have pulled in the same direction so that while many of the theories of earlier stages in the history of mass communications research have been truly buried (well, nearly), many clearly articulated  (well, nearly again) new orthodoxy has taken their place.  The readings collected in this syllabus offer a series of different but related overviews of these developments  and are intended to give you a comprehensive grasp of the key controversies which currently characterize media sociology.  All through these readings we will try to understand why the study of mass communication is important to  understand culture and society and will attempt to involve application of theoretical concerns to actual cultural processes.

Course Evaluation:

Grades in the course are to be assigned on the basis of:

Class participation:
10%

3 short papers

20% each

Final paper:

30%

Class participation: You are required to attend lectures regularly, participate class discussions actively and to do assigned readings prior to each week’s classes.

Short paper: These will constitute of essays written on a question given by the instructor  (typed, double-spaced, five-seven pages).  Late papers will automatically be penalized two points.  

Final paper:  You are expected to develop a question and complete a final paper. You are required to hand in a proposal (2 pages) of your paper during the semester. 

Reading List:

COMMUNICATION AND CULTURE

Week 1-2

Carey, James,  “A Cultural Approach to Communication” Communication as Culture: 
Essays on Media and Society, Routledge:New York, 1989.  pp. 13-23

O’Connor, A, and Downing, J. “ Culture and Communication” in (eds), J.Downing, A. 
Mohammadi, and A. Sreberny-Mohammadi, Questioning the Media: A Critical 
Introduction, Sage:London, 1995.  pp.3-21.

COMMUNICATION AND DEVELOPMENT OF MODERN SOCIETY

Week 2-3
Winston, B. “How are Media born and developed?”  in (eds), J.Downing, A. Mohammadi, 
and A. Sreberny-Mohammadi, Questioning the Media: A Critical Introduction, 
Sage:London, 1995.  pp.54-74.

Carey, James, “Technology and Ideology: The Case of the Telegraph” in Communication as 
Culture: Essays on Media and Society 
Routledge:New York, 1989. pp. 210-223

Williams, R. (1989) “The technology and the society” in (eds.) H. Mackay and T. O’Sullivan, The Media Reader: Continuity and Transformation. Sage, 1999.
Anderson, B., Imagined Communities.  London:Verso, 1983, pp. 37-46.

1ST SHORT ESSAY DUE MARCH 16, TUESDAY
MEDIA EFFECTS


Week 4-6
De Fleur and Ball-Rokeach, “ Mass Society and the Magic Bullet Theory”  in Theories of 
Mass Communication, New York:Longman, 1989.  pp.145-167.

Katz, E. “Conceptualizing Media Effects” in (ed.) McCormack, J. Studies in Mass 
Communications , Jai Press Inc.: Greenwich, 1980. pp.119-141.

Lowery, S., and de Fleur, M.L. “ The People’s Choice: The Media in Political 

Campaign”” in Milestones in Mass Communication Research: Media Effects, 
Longman:New York, 1995. pp.69-92.

Shanahan, J., and Morgan, M., Television and its Viewers.  Cambridge: Cambridge 

University Press, 1999, pp. 1-19.

Gerbner, G., Gross, L., Morgan, M., and Signorielli, N. “Growing Up 
with Television: The Cultivation Perspective” in (eds) J. Bryant and D. Zillmann, Media Effects: Advances in Theory and Research, Lawrence Earlbaum Pub.:New Jersey, 1994. pp.17-41.

Meyrowitz, J. (1999). “No sense of place: The impact of electronic media on social 


behavior”. I (eds.) H. Mackay and T. O’Sullivan, The Media Reader: Continuity and 

Transformation. Sage, 1999.

UNDERSTANDING NEWS –FACTS VS FAIRY TALES
Week 7-8
Schefule, D.A. (1999).  “Framing as a theory of media effects” Journal of Communication, 


Winter.
McLeod , D., and Detenber, B.H. (1999).  “Framing effects of television news coverage of social 


protest”.  Journal of Communication, Summer.

Noakes, J.A., and Wilkins K. (2002).  “shifting frames of the Palestinian movement in US news”.  


Media, Culture, and Society, Vol:24.

RETHINKING AUDIENCE


Week 8-9
Ang, I., Living Room Wars: Rethinking Media Audiences for a Postmodern World.  London: 

Routledge, 1996, pp.19-34 and 133-180.

Fiske, J. (1996) “Hybrid vigor: popular culture in a multicultural, post-fordist world”.  Studies in 

Latin American Popular Culture, Vol: 15.
Pecora, P. V. (2002).  “The culture of surveillance”  Qualitative Sociology, Vol:25, No:3.

Bowering-Delisle, J. (2003).  “Surviving American Cultural Imperialism: Survivior and traditions 


of nineteenth- century colonial fiction.”.  The Journal of American Culture, Vol:26:1. 
2ND SHORT ESSAY DUE APRIL 20, TUESDAY
GLOBAL MEDIA, CULTURAL BOUNDARIES AND THE SELF


Week 10-12

Tomlinson, J., Cultural Imperialism.  Baltimore: The Johns Hopkins University Press, 1991, 

pp. 34-67.

Morley, D., and Robins, K. “ Globalisation as Identity Crisis: The New Global Media 
Landscape” in Spaces of Identity: Global Media, Electronic Landscapes and 
Cultural Boundaries, Routledge:New York, 1995.  pp.10-25.

PAPER PROPOSALS DUE MAY 11, TUESDAY
(two-page outline with bibliography)
SOCIOLOGY AND CYBERSPACE


Week 13-14.

Turkle, S. (1999). “Identity in the age of the Internet”. in (eds.) H. Mackay and T. O’Sullivan, 


The Media Reader: Continuity and Transformation. Sage, 1999.
Porter, D. (ed.) The Internet Culture.  London: Routledge, 1997, pp. XXX.

Rheinegold, H., “Disinformacracy” in H. Rheinegold (ed.), The Virtual Community.  Harper 

Perennial, 1999.

Morley, D., and Robins, K. (1999). “Reimagined communities: New media, new 

possibilities”. in (eds.) H. Mackay and T. O’Sullivan, The Media Reader: Continuity 

and Transformation. Sage, 1999.
3RD SHORT ESSAY DUE MAY 25, TUESDAY
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